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1 Title Profile

JOLIE. The Beautiful Life Guide

Everything that makes life more beautiful – that’s what JOLIE is about. Be it glamorous fashion 
shoots, authentic profiles and interviews, opulent beauty spreads, exciting reportage, service 

subjects, moving stories about real people, or exclusive photo productions with stars: JOLIE is the 
ultimate life guide for women between 20 and 39 years!

Trends, Stories & Stars
JOLIE knows the latest trends and shows what 
is hot in fashion, beauty and lifestyle and what 
everyone’s talking about. From star stylings, 
exclusive interviews with major Hollywood 
celebrities, and backstage gossip to high-quality 
portraits, home stories, and elaborate shoots 
with national stars – JOLIE gives its readers an 
insight into the world of celebs.

Beauty
Make-up, hairstyling, and skincare: JOLIE pre-
sents the latest beauty trends and tempts its 
readers with an attractive look – sometimes 
opulent, sometimes minimalist – and outstan-
ding service expertise to try out and copy. 

Fashion
Whether it‘s an opulent designer spread or 

service-oriented style guides – in JOLIE the 
trend-conscious reader will find the most im-
portant must-haves, the best looks and acces-
sories and lots of tips and tricks for the ultimate 
trendy style. 

Love & Life
Every issue of JOLIE contains exciting stories 
that reflect everything life has to offer us. This 
ranges from global news reports right up to 
witty columns. Furthermore, there are real-life 
stories, psychological stories and tests as well 
as stories about men, relationships and sex.

Modern Living
Finally, everything that makes life that little bit 
more worth living can be found on the Living 
pages: a major travel feature plus so-called ur-
ban stories in addition to presenting the latest 

interior trends and practical ideas. Obviously, 
the culinary side of things is not neglected, eit-
her. From salad to pasta to something sweet, 
this is where we present unusual recipes and 
professional tricks that are easy to copy at 
home.
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2 Publisher‘s Data

PUBLISHER
Vision Media GmbH

Address
Leonrodstraße 52
80636 Munich
Germany

Sales
Marit Böhmer
Deputy Managing Director Marketing
Telefon:	+49 89 69749373
Telefax:	 +49 89 6974935373

SCHEDULING
Kirstin Freund-Lippert
Telefon:	+49 89 69749132
Telefax:	 +49 89 6974935132

E-Mail
anzeigen@vision-media.de

BANK ACCOUNT DETAILS
IBAN: DE71 6835 0048 0001 0762 80
BIC: SOLADES1LOE
VAT ID Number: DE271427361

FREQUENCY OF PUBLICATION
Monthly

FIRST DAY OF SALE
Friday

format
Magazine format: 
203 mm width, 270 mm height; 
perfect binding
Pocket format: 
168 mm width, 223 mm height; 
perfect binding

Copy price
e1.90 (pocket format) 
e2.40 (magazine format)

GUARANTEED NUMBER OF COPIES SOLD
280,000 copies

CURRENT DATA AND SERVICES	
www.vision-media.de
www.pz-online.de

PZ-Number
579294

TECHNICAL INFORMATION
The current and binding technical informa-
tion can be found at www.vision-media.de, 
also available as a PDF for download or at  
www.duon-portal.de.

ONLINE ADVERTISEMENT BOOKING
Advertisement bookings can also be submitted 
using the online booking system (OBS): 
www.obs-portal.de.

PAYMENT TERMS
Net cash payable within 30 days after invoice 
date. 2% discount if payment is received within 
14 days after invoice date, provided that older 
invoices are not outstanding. 
Default interest in accordance with Section 13 
of the General Terms and Conditions: 8% abo-
ve the respective current rate of discount of the 
Deutsche Bundesbank (German Federal Bank).

Our corporate guideline for new business re-
lationships: advance invoice for first booking, 
payable until data delivery date. 
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e JOLIE READERS ARE YOUNG, DYNAMIC AND UNIQUE.

			   Basis

Reach in thousands	 35,925	
	
Age in %	
20-29 years	 13
30-39 years	 14		
40 years and over 	 66
Average age 	 48.7	
	
Education in %
Secondary school 
without university	 30
entrance qualification
University entrance
qualification with or	 22
without studies 	

	
 	 JOLIE	 Joy

	 876	 843

	
	 42	 43
	 14	 14
	 18	 13	
	 27.6	 26.4

	 33	 31

	
	 29	 33

	
	Glamour	 InStyle

	 1,364	 1,379

	
	 35	 38
	 16	 20
	 21	 26
	 29.5	 31.7

	 33	 38

	
	 33	 32	

	 Maxi	 Petra

	 509	 1,098

	
	 29	 16
	 13	 19
	 42	 60
	 36.3	 44.6

	 35	 40

	
	 24	 19

3 The Readers

Source: Media-Analyse 2011/II, based on all German women
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		 Basis

Net household	
monthly income in %
Below e1,500	 26
e1,500 to 
below e2,500	 35	
e2,500 and more	 38		
Average	 e2,409

Employed in %
Employed or 
in training	 59

	
 	 JOLIE	 Joy

	 18	 20

	 27	 29

	 55	 50
	e2,800	 e2,664

	 86	 88	

	
	Glamour	 InStyle

	 19	 21
	
	 32	 29

	 49	 50
	e2,713	 e2,737

	 88	 87

	 Maxi	 Petra

	 17	 18
	
	 33	 34

	 49	 48
e2,639	 e2,626

	 80	 69

Source: Media-Analyse 2011/II, based on all German women

3 The Readers
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ISSUE NO.
03/2012
04/2012
07/2012
09/2012
01/2013

Special
Trend booklet
Beauty booklet
Sex booklet
Trend booklet
Astrology booklet

BRIEF DESCRIPTION
Current spring/summer trends
Make-up, hair, skincare
The ultimate sex guide
Current autumn/winter trends
Your guide through 2013

5 Editorial Specials

4 Schedule

Last date of withdrawal: one week before each closing date for advertisements. Last closing date for bookings for cover pages is one week before the closing date for adverts.  
Last closing date for bookings for advertisements that cover part of a page is two weeks before the closing date for adverts. The last closing date for bookings for cover 
gate-folders is three weeks before the closing date for adverts. The publisher reserves the right to reject the reservation of cover pages if a gate-folder booking is made.  
Ad specials also include loose inserts, bound-in inserts and tip-ons.

ISSUE NO.

02/2012
03/2012
04/2012
05/2012
06/2012
07/2012
08/2012
09/2012
10/2012
11/2012
12/2012
01/2013

FIRST DAY OF SALE

05.01.2012
03.02.2012
02.03.2012
05.04.2012
04.05.2012
01.06.2012
06.07.2012
03.08.2012
07.09.2012
05.10.2012
02.11.2012
07.12.2012

ADVERTISING, print copy 
closing date
02.12.2011
02.01.2012
31.01.2012
05.03.2012
29.03.2012
26.04.2012
04.06.2012
03.07.2012
07.08.2012
03.09.2012
28.09.2012
06.11.2012

CLOSING DATE  for Ad Specials

04.11.2011
05.12.2011
03.01.2012
06.02.2012
01.03.2012
29.03.2012
07.05.2012
05.06.2012
10.07.2012
06.08.2012
31.08.2012
09.10.2012

Editorial specials can contain advertising pages or have an exclusive sponsor. We will be happy to provide you with detailed information and costs on request.
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SPECIAL PLACEMENTS

2nd cover page + page 31)	 2/1
4th cover page	 1/1
before/next to editorial	 1/1
1st beauty advertisement
in beauty section	 1/1

Prices in e (plus VAT)
	
	 46,000
	 24,000
	 23,000

	 22,000

turnover scale in e (plus VAT)

Format

1/1 page
1/2 page	 portrait
		  landscape
1/3 page	 portrait
		  landscape

DOUBLE-PAGE SPREADS
2/1 page
2 x 1/2
	

1) 2nd cover page can be booked only with page 3

No guarantee of specific placement for advertisements that cover part of a page.

Ad motif doubling of 5 mm per page towards the gutter.

TYPE AREA

	Width mm	H eight mm
	 175	 234
	 85	 234
	 175	 116
	 54	 234
	 175	 71
	

	 382	 234
	 382	 116

BLEED

Width mm 	H eight mm
	 203	 270
	 97	 270
	 203	 134
	 67	 270
	 203	 90

	 407	 270
	 407	 134

PRICES IN e (PLUS VAT)

One- to four-colour advertisement
	 21,000

	 12,600

	 8,400

	 42,000
	 25,200

Gross rates for ad placements are the basis for the graduated turnover

 

from � 63,000 
from � 126,000 
from � 189,000
from � 252,000 
from � 315,000 
from � 378,000 

	 3%
	 6%
	 9%
	12%
	15%
	18%

6 Sizes & Rates
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Partial run: shipped copies 
Price per thousand in e
plus VAT

Partial run: subscriber copies2)

Price per thousand in e
plus VAT

Options

Minimum format  (width × height)

Maximum format (width × height)

LOOSE INSERTS

Weight 	 Price
up to 20 g	 90
up to 30 g	 100
up to 40 g	 110
up to 50 g	 120

up to 20 g	 110
up to 30 g	 135
up to 40 g	 155
up to 50 g	 175

Total print run/Partial run: 
subscriber copies
Partial print run on request
Minimum number of copies 50,000

105 mm x 148 mm
148 mm x 203 mm

BOUND-IN INSERTS

Length 	 Price
up to 4 pages	 90
up to 8 pages	 95
up to 12 pages	 100
up to 16 pages	 115

up to 4 pages	 105
up to 8 pages	 120
up to 12 pages	 135
up to 16 pages	 150

Total print run

4)115 mm x 140 mm
5)Pocket: 176 mm x 231 mm
5)Magazine	t: 211 mm x 278 mm

TIP-ONS

Type of tip-on 	 Price
Postcards	 65
Brochure/other	 75
Merchandise samples	 80
CD/DVD	 75
	
Postcards	 75
Brochure/other	 100
Merchandise samples3)	 85
CD/DVD3)	 100

Total print run

Pocket:� 118 mm x 163 mm
Magazine:� 118 mm x 183 mm
Merch. sample:�80 mm x 120 mm

The current scheduled circulation must be enquired three weeks before first day of sale. 
2) Prices include weight-dependent postage charges. Additional postage charges due to enclosed objects from 2.5 to 30 mm shall be charged separately.  
3) Partial run subscriber copies merchandise sample >10 g: price upon request; CD/DVD > 20 g: price upon request. 
4) The bound-in insert is attached to the head and cut with the magazine (trim 3 mm, routing margin 4 mm with final trimming of inside pages). 
5) �The bound-in insert is trimmed on three sides with the magazine to168 mm × 223 mm (pocket format) or 203 mm × 270 mm (magazine format)  

(trim 3 mm, routing margin 4 mm). 
A placement specification is necessary for the exact position of the bound-in insert on the advertisement page.

7 Ad Specials
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DELIVERY ADDRESS
Prinovis Ltd. & Co. KG
Betrieb Itzehoe
Weiterverarbeitung, WES
Mr Torben Schmidt
Störfischerstraße
25524 Itzehoe, Germany

DELIVERY
16 working days before first day of sale sent at no charge 
to the printer. The ad specials must be supplied in such 
a way that they can be further processed without additi-
onal work. Palettes and accompanying documents must 
be marked with the precise number of copies and the 
information JOLIE, Issue No./Year, Advertiser.

2 weeks before the closing date for advertising at the 
latest, the artwork with 25 binding copies with the 
desired positioning is required.
If processing proves to be problematic after a first 
test, a trial run is conducted with 500 original sam-
ples. Acceptance of an order depends on the suc-

cessful completion of a trial run. Very bulky brochures 
and merchandise samples must be positioned on the 
advertisement page in such a way that it is possible 
to brickstack the magazines. If brochure tip-ons are 
particularly hard to process, the price for merchandise 
samples shall be charged.

TRIM SAFETY MARGINS
Design elements in the ad that should not be trimmed 
must be at least 8 mm from the edge of the format 
margin of the magazine.
In the case of tip-ons, the trim safety margin is 30 mm 
spacing from the gutter and 20 mm spacing from the 
magazine edge. The binding tolerance is 10 mm.

SURCHARGE
A processing surcharge of 2.5 % is required.

RIGHT TO SHIFT
When the date is set, the publisher reserves the right 
to shift inserts for partial areas in favour of inserts for 
the total print run or larger areas.

The publisher reserves the right to reject orders for 
merchandise samples that cannot be easily disposed 
of with waste paper. If necessary, costs for separate 
disposal must be borne by the client.

Prices may rise if the characteristics of the ad specials 
make processing more difficult and cause additional 
expenses.

NOTE ON EXTERNAL PRODUCTS IN MAGAZINES
An information sheet on “Technische Richtlinien 
Fremdprodukte in Zeitschriften” can be ordered di-
rectly from: BUNDESVERBAND DRUCK UND ME-
DIEN E. V., Biebricher Allee 79, 65187 Wiesbaden, 
Germany.

Ad specials that entail an exclusion of the competition 
must be booked up to 8 weeks before the closing date 
for advertising without an option to cancel.

Total weight

Paper weight

LOOSE INSERTS
	
Maximum weight dependent 
on format and size

from	 120 g/m2	 (2 pages)
from	 70 g/m2	 (4 pages)
from	 60 g/m2	 (multiple pages)

BOUND-IN INSERTS
 	

up to	 2 pages	 min. 	135 g/m2

up to	 4 pages	 min. 	100 g/m2

up to	 8 pages	 min. 	100 g/m2

up to	12 pages 	 min. 	 70 g/m2

up to	16 pages	 min. 	 54 g/m2

TIP-ONS

maximum 20 g

7 Ad Specials
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8 Technical Guidelines

PLEASE DELIVER ALL ADVERTISEMENTS ONLY IN THE MAGAZINE FORMAT. 
WE WILL REDUCE THEM TO THE POCKET FORMAT.

BLEED ALLOWANCE
4 mm all around.
Please keep printmarks outside the bleed 
area.

SAFETY MARGIN
Minimum margin between trim and copy and 
picture elements: left/right 8 mm, top/bottom 
5 mm

TYPE SIZE
At least 10 pt. due to adaptation to pocket 
format

DOUBLE-PAGE SPREADS
Ad motif doubling of 5 mm per page towards 
the gutter

PRINTING PROCESS AND GAMUT 
MAPPING
Cover: Offset, ISOcoated_V2
Content: Gravure, PSR_LWC_Plus_V2_PT

Note:
If other data formats or faulty / incomplete 
files are supplied, this results in additional data 
handling and a further control proof. 
Any additional costs thus arising will be 
charged to you.

Gamut mapping must be conducted according 
to the appropriate printing standard of the 
printers concerned. 
If the print data are delivered without a 
colour-binding proof, they will be “printed 
as delivered” and complaints about colour 
reproduction shall not be possible.

PAPER
Cover: paper type 1 and 2, glossy or matt 
coated, art printing

BINDING
Perfect binding

SUPPLY OF DATA
PDF: Adobe PDF /X-3 /X-1a 
The proof must be certified and created one 
to one by the delivered data
CMYK mode, no special colours!

DELIVERY OF PRINT DOCUMENTS
CD-ROM or via DUON, email or FTP server 
(You will receive access data on request) 
Delivery address:
Vision Media GmbH 
Kirstin Freund-Lippert / Advertising Department
Leonrodstrasse 52 
80636 Munich
Germany

CONTACT AT THE PUBLISHER
Advertising Scheduling
Kirstin Freund-Lippert
Phone:	 + 49 (0) 89 69749-132
Fax:	 + 49 (0) 89 69749-35132
kirstin.freund-lippert@vision-media.de

PRINTER	
Prinovis Itzehoe
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ISSUE NO.
02/2012
01/2013

FORMATS

1/1 page
2/1 page

FIRST DAY OF SALE
June 2012
December 2012

TYPE AREA

Width mm	H eight mm
		  184	 250
		  388	 250

	
BLEED

	Width mm	H eight mm
	 210	 280
	 420	 280

Bleed allowance: 5 mm all around. 
Safety margins: minimum margin for trim because of the risk of bleed for copy and picture elements left/right = 8 mm, top/bottom = 5 mm. 
Printing process: web offset, digital proof in ISOcoated_V2

JOLIE RUNWAY – Pure Front-row Feeling!
The high-fashion magazine JOLIE RUNWAY, 
which is published twice a year, presents the 
latest fashion trends and collections for the 
coming season – “straight from the catwalk”. 
Appearing in June and December, JOLIE 
RUNWAY is one of the first consumer titles to 
include photos from the shows of international 
designers. In addition to the most important 
looks, JOLIE RUNWAY also shows the envi-
ronment in which the collections were created 
and presented: from the atmosphere of the 

individual fashion centres right up to the most 
spectacular shows, from accessory highlights to 
make-up and hair trends, from the designers 
du jour and the models of the moment right up 
to the most famous front-row faces. 

The 148-page high-quality magazine with a 
luxurious look and design informs fashion-con-
scious and trend-aware readers which desig-
ners are setting which trends – and, above all, 
which looks are a fashion must in the season 
ahead. 

PRICES in e (PLUS VAT)

	 7,900
	 15,000

9 JOLIE RUNWAY

JOLIE RUNWAY is thus an indispensable guide 
to keeping you one step ahead.

JOLIE RUNWAY appears as a special issue  
under the umbrella brand of JOLIE with a print 
run of 100,000 copies.
Now also available in 4 other countries.
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10 Advertorials

JOLIE advertorials are individually conceived 
and designed for you. From the creative idea 
right up to implementation, you have eve-
rything from a single source. We will be happy 
to draw up an integrated offer for JOLIE and 
Jolie.de for you. To implement the campaign in 
stores, promotional adverts can also take the 
form of special prints or a stand-up display (pri-
ces upon request). 

Prices
Photo shoot advertorials
Production costs (layout, copy, research, photo 
fees or production, technical costs, processing, 
etc.) are defined prior to implementation. 

Basic advertorials
When the copy and picture material are sup-
plied, the production costs cover services for 
layout, copy, and reproducible printing copies 
incl. 3 proofs: 	  
1/1 page   e2,000

PROCESSING AND
IDENTIFICATION
The run-up time for an advertorial is approx. 
two weeks before the normal closing date 
for advertisements. The layout is compiled in 
close cooperation with the client or the agency 
responsible. Promotion pictures are identified 
with the word “ADVERTISEMENT”.

CHRISTMAS advertorial
Please request the current documents for the 
year in question.

Coordination 
Advertising Department JOLIE
Telephone:	+49 89 69749-373
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11 Jolie.de

Concept
Jolie.de, the first online German socialising life-
style magazine, perfectly complements the prin-
ted magazine with beauty, fashion and celebrity 
trends and offers the dynamically growing com-
munity lots of ways to join in, such as psycholo-
gical tests or the interactive Beauty Styler.

The site gives you many opportunities to 
address your target group precisely according 
to the subjects they are interested in and to 
position your brand worlds and products whe-
re they will be seen.

KEY DATA (EVERY MONTH)
Unique User6): 790,000
Visits7): 1,692,802
Page Impressions7): 40,591,901
Newsletter subscribers: ca. 41,000

You will find up-to-date data at:
www.vision-media.de

Coordination 
Advertising Department Jolie.de
Telephone: +49 (0) 89 69749-160 

Specials
Use our diverse special formats for your 
advertising campaign:
\ Promotions
\ Product tests
\ Competition
\ Sponsoring
\ Newsletter

TARGET GROUP6)

\ 67% are women
\ 48% are 20 to 39 years old
\ 42% are employed
\ 53% �have a net household monthly  

income of e2,000 or more
\ 39% �have an entrance qualification for a univer-

sity / a university of applied science / a de-
gree from an institute of higher education

\ 64% �are (very) interested in cosmetics and 
fashion for women

\ 40% �have bought cosmetics and fashion for 
women online

6) Source: AGOF internet facts 2011-06
7) Source: IVW, August 2011

page 13
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11 Jolie.de

PRICES AND FORMATS (PLUS VAT)
STANDARD ADVERTISING MATERIAL CPM in e 	
 

Advertising format 	F ormat (in pixels)
Super banner	 728 x 90
Skyscraper	 200 x 600
Medium rectangle	 300 x 250
Layer ad	 400 x 400
Wallpaper	 728 x 90 +
	 200 x 600
Fireplace	 1263 x 1024
Half-page ad	 300 x 600
Tandem ad	 400 x 400 +
	 200 x 600
	 400 x 400 +
	 300 x 250
Specials
Banderole ad	 770 x 250 +
	 200 x 250
Prestitial/interstitial	F ull-screen

	

	 Environment/
KB	 homepage	 Run of site
40	 30	 25
40	 45	 40
40	 60	 55
40	 95	 90
80	 80	 70

 120	 90
40	 80	 70
60	 105	 95

50	 80	 70

50	 120	 110
	

	V ision Media	 Extra charge for
	Run of network		 expandable ads
		  15	 15
		  30	 15
		  45	 15
		  80	 –
		  60	 15

		
		  65	 –
		  85	 –
			 
	

		  60	 –
		
		  90	 –
		

EXAMPLE OF PRICE CALCULATION IN e
The price for posting ads is calculated from the 
CPM of the desired advertising format and the 
number of ad impressions (AIs).

No. AIs:	 100,000
Format:	 728 x 90 super banner
Placement:	 homepage
CPM:	 30 
Calculation:	 100,000 x 30/1,000
Cost:	 3,000
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11 Jolie.de

PRICES AND FORMATS (PLUS VAT)
STANDARD ADVERTISING MATERIAL CPM in e 
	  
Advertising form

HTML-Newsletter
ca. 41,000 subscribers

Targeting
Quantitative targeting
	
Integration*

Promotion package S/M/L		
Product test
Competition
Competition

Format (in pixels)		

Picture/text teaser with max. 
200 characters, graphic 200 x 150 px

Time, region, frequency capping etc.

4 weeks
8 weeks
2 weeks
4 weeks

Homepage/section	

On request
(sent out on Wednesdays)

No surcharge

	  7,500/12,500/19,250
15,000
  1,800
  2,500

*No further price discounts, agency commission deduction possible.
The Terms and Conditions of InteractiveMedia CCSP GmbH apply (www.interactivemedia.net).
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12 Your Contacts

Publisher:

Vision Media GmbH
Leonrodstraße 52
80636 Munich
Germany
www.vision-media.de

Managing Director Marketing
Alexander Kratz
Phone:	+49 (0) 89 69749-250
alexander.kratz@vision-media.de

Deputy Managing Director Marketing
Marit Böhmer
Phone:	+49 (0) 89 69749-373
Fax:	 +49 (0) 89 69749-35373
marit.boehmer@vision-media.de

Director Sales Online & Crossmedia
Sanela Janjoš
Phone:	 +49 (0) 89 69749-160
Telefax:	+49 (0) 89 69749-35160
sanela.janjos@vision-media.de

Advertising Scheduling
Kirstin Freund-Lippert
Phone:	+49 (0) 89 69749-132
Fax:	 +49 (0) 89 69749-35132
kirstin.freund-lippert@vision-
media.de

Ad sales representatives national:

Region Nielsen I
Vision Media GmbH
Peer-Sascha Mazaraki
Schauenburgerstraße 61
20095 Hamburg
Germany
Phone:	+49 (0) 40 209 40 39-0
Fax:	 +49 (0) 40 209 40 39-9
peer.mazaraki@vision-media.de

Region Nielsen II 
Vision Media GmbH
Radigundis Sent    
Holzstraße 2
40221 Düsseldorf
Germany
Phone:	+49 (0) 211 164 52 89-0
Fax:	 +49 (0) 211 164 52 89-9
radigundis.sent@vision-media.de

Region Nielsen IIIa
Partners Concept Media
Oliver Ehle / Vieri C. Timosci
Villa Edelweiß – Lessingstraße 5
61231 Bad Nauheim
Germany
Phone:	+49 (0) 60 32 92908-54
Fax:	 +49 (0) 60 32 92908-55
ehle@partners-concept-media.com 
timosci@partners-concept-media.com

Region Nielsen IIIb
Verlagsbüro Leo Krimmer GmbH
Rüdiger Pickrahn
Steingaustraße 14
73230 Kirchheim/Teck
Germany
Phone:	+49 (0) 70 21 420-62
Fax:	 +49 (0) 70 21 71733
stuttgart@krimmer.com

Region Nielsen IV
Media Anzeigen-Verkaufs GmbH
Markus Piendl
Paul-Gerhardt-Allee 54
81245 Munich 
Germany
Phone:	+49 (0) 89 745083-0
Fax:	 +49 (0) 89 7595501
info@mav-muenchen.com

Region Nielsen V, VI, VII
Verlagsbüro Leo Krimmer GmbH
Ralf Hünninghaus
Bülowstraße 66
10783 Berlin
Germany
Phone:	+49 (0) 30 89 3827-0
Fax:	 +49 (0) 30 89 3827-33
berlin@krimmer.com

Ad sales representatives international:

Switzerland
Affinity-PrimeMEDIA Ltd.
Eva Favre
Route Mollie-Margot 1
Postfach 20
1073 Savigny
Switzerland 
Phone:	+41 (0) 21 7810850
Fax:	 +41 (0) 21 7810851
e.favre@affinity-primemedia.ch

Austria
Mag. Dr. Peter Freissler &
Thomas Pelzel OHG
Mag. Dr. Peter Freissler
Hofhaymerallee 17 / 46
5020 Salzburg
Austria 
Phone:	+43 (0) 662 822625
Fax:	 +43 (0) 662 823945
office@fpverlag.com

Italy
Ediconsult Internazionale S.r.l.
Luigi de Mari
Via Savona, 97
20144 Milano
Italy
Phone:	+39 (0) 2 47710036
Fax:	 +39 (0) 2 47711360
milano@ediconsult.com

Ediconsult Internazionale S.r.l.
Piazza Fontane Marose, 3
16123 Genova
Italy 
Phone:	+39 (0) 10 58 36 84
Fax:	 +39 (0) 10 56 65 78
genova@ediconsult.com

Spain
K.media 
David Castelló
Marqués del Riscal, 11, 4º
28010 Madrid
Spain
Phone:	+ 34 (0) 91 7023484
Fax:	 + 34 (0) 91 7023485
david.castello@kmedianet.es
 
K.media
C/Llull 51, 4º-5ª
08005 Barcelona
Spain 
See contact Madrid

Great Britain, Irland, The Netherlands
IGP Ltd.
International Graphic Press Ltd.
Stefanie Stroh-Begg
Talbert House
52A Borough High Street
London SE1 1XN
GrEat Britain
Phone:	+44 (0) 20 74034589
Fax:	 +44 (0) 20 74034590
info@igpmedia.com

France
Affinity Media
Frederic Lahalle
53, rue de Maubeuge
75009 Paris
France
Phone:	+33 (0) 153059401
Fax:	 +33 (0) 153059406
info@affinity-media.fr


